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Q1) Define market segmentation. Describe the basis for market segmentation.[15]

OR

Draw a suitable diagram and explain the various steps involved in marketing
research.

02) Write short Answers (Any Two) [2x10=20]

a)
b)

What do you mean by marketing? Explain the Importance of Marketing.

Which are the factors responsible to change the customers buying
behaviour.

c) Explain the different approaches to the study of marketing.
d) Elaborate the Requisites of sound market segmentation.
Q3) Write note on (Any Three) [3x5=15]
a) Needs, Wants & Demand
b) Core concepts of marketing
c) Marketing research
d) Societal Marketing
¢) Importance of consumer satisfaction
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